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Your couch may be the latest in furniture couture,
but if sitting on it makes you miserable, it's time to
change your designer. Julia Puppe talks with
furniture store scion Eric Villency about the good,

the bad and the fugly.

orm into a family of
artists, Eric Villency's
life has brimmed
with crearivity. His
grandfather, Maurice Villency,
and father Roberr began design-
ing furniture in New York in
1932, Some 50 years later, six-
year-old Eric chased people
around the warehouse with a nail
gun, playing with furniture like
other children play with toys,

He may have gor older - and
the roys more expensive - but he
hasn't changed: “When you live
in Mew York, you don't ger a
chanece to drive much because
traffic is dreadful. So ro have a
bunch of cars in the garage is not
exciting.” Peek in his and you'll

find some of his design failures

instead - pieces he loved that
weren't selling,

Villency's house has an ever-
changing interior of natural ma-
woods,
peppered with his collecrion of

terials and  warm

mid-century furniture, His fa-
vorite, an Arne Jacobsen Egg
Chair, is an original prototype re-
upholstered in a mink. “It’s an
over-the-top, unbelievable piece
that [ can’t really sit on because
the marerial isn't pracrical. Buc
ir's just a decadent, gorgeous,
beauriful, classic design, which is
kind of me."

At home, Villency's favorite
pieces may be forgiven cheir cre-
ative uselessness. At work the
furniture store junior embraces

practicality. No marrer how ele-
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gant his high-end Ffurnicure
looks, if ic's not comfortable and
durable, it won't sell in any of his
stores. “It's the perfect balance
of form and funcrion. That's
what represents the best of de-
sign."

Sophisricared design and
contempaorary architecture com-
bines ro winning effece in Vil-
lency's unique flagship store on
57th streer in Manhartan, a full
city block with a (primarily)

rranslucent fagade, Windows of
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clear and frosted glass frame the
furniture on display,

Mauriee Villeney has come a
long way. Eric Villency has com-
pletely changed the company's
look and feel, giving it a fashion-
forward aescheric - bur his in-
volvement very nearly didn't
happen. When he left school,
Villency wasn't keen on going
inte the family business. In
search of his own idenrity, he
“succumbed” to peer-pressure -

most of his classmates were

going into finance - and went o
study business ar the Universicy
of Wisconsin,

Villency alse came across
modeling; or rather, modeling
came across him. While going for
a run, Eric was spotted by a pho-
tographer who asked whether he
wanted to be in an ad. “l smd
*sure’," laughs Villency, and a year
living in Italy was his reward (it's
teugh being handsome). He also
got his first taste of how to com-

bine creativity and commerce.
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